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Advertise with us, and you’ll be a satisfied client, too:

Now this is a satisfied reader:

“I am currently having great success from Over the Road and Pro Trucker magazines with my 

recruiting efforts, and I look forward to having a long-term business rela-

tionship with Jenny and Ramp Publishing. Over the Road and Pro Trucker

magazines have been the successful recruiting tool I have been looking for.”

Larry Clevenger—Recruiter/Human Resources, JAT of Fort Wayne

“I wanted to let you know how helpful Over the Road magazine has been for our recruiting needs. 

We specialize in expediting, and I needed some convincing that your magazines would get me the

qualified leads necessary to make our investment worthwhile. I can happily

report to you that my concerns have been than been met, and with our ad out 

for only two and a half weeks, the response has been tremendous!”

Jeff Curry—Chief Operating Officer, Express-1, Inc.

“I need to let you know that the response we’re getting from our ad in Pro Trucker has been 

tremendous. Our goal is to primarily hire out of the Southwest, so we have resorted to running

ads in our local newspaper and the adjoining cities. This has been quite costly and

mostly unproductive. After you contacted me and explained how we could person-

alize our ad to fit our needs and hiring area, I felt it would work. It did take some

convincing, but the results have made believers out of us.”

Dennis W. Bekken—Safety Director, Doak Transport, Inc.

“We’re very pleased with Pro Trucker and OTR magazines and the results they have produced. We 

have used other trucking publications in the past and have not gotten

these types of results. When I think of success, I think of the phones ring-

ing and hits, and Ramp Enterprises has definitely gotten our phones to ring. Rebecca has worked

with me every step of the way to help make this a success. She is very customer service-oriented.”

Ryan Swope—Recruiter, D.M. Bowman, Inc.

“DART advertised in the first edition of the Owner Operator Directory, the publication that pioneered

digest-sized recruiting books. That magazine later became Over the Road. Since

then, we’ve advertised in Over the Road and Pro Trucker year after year. The reason

is simple: these books get us calls.”

Stephen P. Gundale—Manager, Fleet Communications, DART Transit Company

“We’ve watched our return calls very closely, and without fail, Pro Trucker is our top return with 

Over the Road just behind. We’ll be advertising with your company every month

next year, and we appreciate your professional manner and excellent products.”

Rosemary West—Advertising, Andrus Transportation Services, Inc.

“I want to thank you for the magazines you produce for us drivers. Over the years (28 of them,

with the same small, private carrier), your issues have made the miles go by more easily and safe-

ly, and you’ve given us chuckles along the way. I love ‘Kenny Bear’s Korner’ in ‘Fun & Games,’ ‘Say

What?,’ and especially Jim Klepper’s comments in ‘Wheels of Justice.’ Front to back, you get an ‘A’

from this two million-miler!”

Jim Cihowiak—Professional Driver
Our Vision Statement:

We strive to be the premier “communication link” between profession-

al truck drivers and those who seek to do business with them. We

accomplish this by focusing on the interests of company drivers and

owner-operators and by making our publications easily available

through coast-to-coast distribution and electronic media.

Our success is built upon the participation of quality employees who 

work together as a team to surpass the expectations of our customers,

our readers and ourselves.

Throughout our 25-year history, over 90% of our advertisers who gave us

a minimum four-month initial run continued advertising with us!

Trucking companies keep filling our  
pages with ads because we keep filling

their seats with quality drivers.
And our one-of-a-kind editorial 

makes it all happen.

“Driven Women”
with Lee Andrese

“Wheels of Justice”
with Jim Klepper

“Murphy’s World”
w/Murphy, Lucky Dog

“Cover Story” with
a new driver profile

“The Business of Trucking”
w/Kevin Rutherford

“In the Pits/MB2”
with Joe Nemechek

“Up to Speed”
with Elliott Sadler

“In the Pits/KSR”
with Ken Schrader

onl ine.com



Full-page 2,195/issue

1/2 page 1,195/issue

Two-page spread $4,290/issue

1/4 page 745/issue

Two-page spread $4,490/issue

Full-page 2,295/issue

1/4 page 795/issue

1/2 page 1,295/issue

Priority and Special Positions:
Back Cover: Plus 20% when available. Inside: Plus 15% when available. 
Other preferred or guaranteed positions, including two-page spreads
and gatefolds: Plus 10% when available (talk with your sales represen-
tative for details).

Option 1
Over the Road and Pro Trucker magazines 

Special introductory rates–net
(includes full-color option, four-month insertion

Banner advertising rates
Put your recruiting message to work right away by placing a high-impact

banner ad on our Web site at www.otrprotrucker.com. Our rates vary,

depending upon banner ad location and frequency, so ask your account

representative for all of the details! 

Option 2
Over the Road or Pro Trucker magazine 

Over the Road and Pro Trucker are distributed 
in 2,000+ truck stops nationwide, including:

Our magazines are distributed with pride by:

As originators of the driver recruitment 
magazines, we know what owner 

operators and company drivers want!

Cover Story
A glimpse into the lives of America’s
top solo and team drivers.

Murphy’s World
Because all of us have been there!

Driven Women
Lee Andrese shoots from the hip as 
she answers driver letters .

Say What?
We ask questions, and our readers 
respond with honest answers.

In the Pits
Regular NASCAR recaps of top 
race teams. 

It’s My Business
Driving pro Kevin Rutherford offers 
tips to the nation’s owner-operators
and fields questions.

Consider This
Health, money and more.

Fun & Games
The name says it all.

Wheels of Justice
Attorney Jim Klepper 
discusses legal matters.

Trucker Buddy
Over the Road and Pro Trucker
proudly sponsor the Trucker 
Buddy program, dedicated to 
mentoring schoolkids via a pen pal
relationship between truckers and
children in grades 2-8.

Carrier News
What’s up at top motor carriers.

Drivers grab copies of Over the Road
and Pro Trucker for a lot of reasons, but

it is our NASCAR race promotions that get
them the most fired up.

We regularly take lucky readers and put
them right on pit road during actual Nextel Cup

races. These promotions get coverage in every
issue of our magazines, and who knows, the next

winner could have your logo on his-or-her shirt! 

NASCAR IS A REGISTERED TRADEMARK OF THE NATIONAL 
ASSOCIATION FOR STOCK CAR AUTO RACING, INC.

Fun, informative editorial
Red-hot racing promotions

“This was a dream come true. It was a high-
adrenaline rush and an intense experience!”

Darren Cichon, Forward Air, Inc., driver
and an excited “In the Pits” winner

At Over the Road and Pro Trucker, coast-to-coast 
print distribution is just the beginning! Drivers can
log onto www.otrprotrucker.com and have instant
access to digital versions of every page in our
magazines—including your advertising message.

Our Web site traffic is increasing by 15% each
and every month, adding thousands of monthly
viewings to our already-extensive print circula-
tion. Check it out, because drivers sure are!

Cutting edge Internet support

Together, we’ll solve your recruiting challenges!

Nearly a quarter of a million copies of Over the Road

and Pro Trucker magazines are distributed in 2,000+

travel plazas from coast-to-coast. We make sure to

park these copies where your company drivers and

owner operators park their trucks! (see distributors below)

Our driver-focused editorial, popular entertainment fea-

tures, helpful yellow pages cross-reference index and

hard-hitting advertising pages work together to provide

Over the Road and Pro Trucker with a “dash” life of four

months to many years. Drivers hold on to our magazines!

Over the Road and Pro Trucker are the original driver

recruitment magazines! Our team of account service

professionals has over one hundred years of com-

bined trucking industry experience, and they are ready

to put that experience to work for you and your company!

We provide coast-to-coast travel center distribution

Our magazines ride in one million trucks every day!

We’ve been doing this longer than anyone else

Our Yellow Pages section
gives readers fast, easy access 

to your recruiting message,
and no one else has it!
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